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F.Y. B.Com Home Assignment - May 2011-12

Subject: Marketing Subject Code:- C-114

Instructions:
1) All questions carry equal marks (16 marks each)
2) All questions are compulsory

1. Define the term "marketing of services." Discuss the reasons for growth of the
services sector in India. What are the features of services?

2. Define the term price. Elaborate on the elements of price mix. What are various
pricing methods used by an organization?

3. What is meant by Sales promotion? Discuss various techniques of sales promotion.
What are the advantages and disadvantages of sales promotion?

4. What do you mean by wholesaler? Explain in detail the services provided by
wholesaler to producer and retailers. Explain the difference between a wholesaler
and a retailer.

5. Define the term "marketing." State the importance of marketing in business. Discuss
the functions of marketing in detail.

6. Define marketing mix and enumerate its elements. What is product life cycle?
Explain its importance.
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